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FOREWORD
This portfolio is inspired by the beauty of Eryri 
National Park. I wished to showcase the iconic 

silhouette of Yr Wyddfa and the surrounding dark skies 
that can be seen on a clear, moonless night.



CONTENTS

CV

PRINT & PACKAGING

FEATURED PROJECT

UI & UX

LOGO DESIGN

WEB DESIGN

ILLUSTRATION

THANK YOU!

WWW

...........................
...
...
....

..
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JU’S WILD PHOTOGRAPHY

GIANTSGRAZERSCARNIVORES BIRD LIFE

5

This logo was based off my clients 
signature, including a sun bird 

perched on the line. 

A selection of animals in her 
expertise were integrated into her 

signature before selecting the 
final product.

Each icon representing the four different sections of 
Ju’s Wild Photography.

A website was also developed during this project via 
Shopify, allowing the client to sell their prints online.

The client desired logos inspired by different aspects of  wildlife she had studied.



ECO-TO-GO 6

Subsequent to the production of 
the Essential Guide, all of 

Eco-To-Go’s marketing materials 
were re-branded.

New branding was developed for 
FSG Tableware’s sustainable 

takeaway line, Eco-To-Go. 

The Essential Guide was created to 
aid consumers on how to integrate 

reusables into their local 
community.

RICERICE
HUSK CUPHUSK CUP

ECO TAKEOUT
ECO TAKEOUT

HUSKEE CUPHUSKEE CUP



PPWD CONSULTING LTD 7

The human centred performance group, known as PPWD Consulting, focus on the human side of 
safety on an international scale.

Starting with their existing logo, there was an
opportunity to expand their branding.

Each banner showcases the companies original 
pyramid infographic, reflecting how PPWD 

builds, develops and improves an 
organisations relationship with safety.

The tetrahedral dice represents taking a gamble 
with safety in the workplace and the associated 

risks that follow. 

In addition, the remaining banners define their 
target audience, previous clients and the 

services they provide through infographics.

Two sides of the brain: the left side represents traditional safety methods, whilst the right 
explains PPWD’s methodology.

“EVOLVING CULTURES, ONE MEANINGFUL CONVERSATION AT A TIME”
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A dog walking, boarding and daycare company. 
The logo represents the owner’s dog, Nelly. Also, it 

follows the same style as her previous logo to make 
it easily recognisable to her existing client base.

Base 57 are event organisers and DJ’s. They wanted a 
simple but bold logo to represent their fast growing 

company. The number ‘57’ is representative of the 
postcode where the business was established. 

David Quinlan, a freelance Camera Operator, is at the 
forefront of DQ Visuals. Following the same idea as 
my logo, I mirrored initials to create a sharp, stand 

out logo with blue and purple accents.

This logo was designed for dog walking & boarding 
company. The clients are renowned for their crazy, 
curly hair and are frequently recognised because 

of it. Incorporating this was an integral part of their 
branding alongside the paws of their own dogs. 
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To emphasise on Italian branding, a Ferrari red was 
incorporated alongside hand-drawn font, 

highlighting its rustic style, staying consistent with 
their sister restaurant,  ‘The Freckled Angel’.

A logo designed as a freelancer whilst in the infancy 
of my career. The simplicity of my initials reflects my 

personal brand perfectly. 

The logo conceptualises the iconic silhouette of the 
Menai Bridge. The shield is representative of the 

protection and safety of the local area.

Ju’s Wild Photography sells high quality, wildlife prints. 
Her signature was digitised to create a personal touch 

whilst incorporating her area of study: ornithology. 



ILLUSTRATION - ECO-TO-GO INFOGRAPHICS & MISCELLANEOUS 9

XMAS DR ZIGS LO
G

O

MARKED DIFFEREN
CE LO

G
O

POPPY ILLUSTRATION
REUSABLES VS SINGLE-USEPPWD RIVER INFOGRAPHIC

REUSABLES INFOGRAPHICHECKIN’ HOUNDS LOGO



PRINT & PACKAGING - FSG PRODUCT CARDS & PPWD ADVERTS 10



PRINT & PACKAGING - DR ZIGS PACKAGING & LABELS 11



UI & UX - ECO-TO-GO APP PROTOTYPE 12

This app was developed to encourage 
consumers that purchased Eco-To-Go’s 
products for use in closed communities 

via a points based awards system. 

Additionally, to match the single-use 
convenience, I created a map displaying drop 
off points where the cup could be collected, 

washed and returned into these communities, 
promoting a circular design model.



WEB DESIGN WWW13
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